R ," ‘/ : > < t“ -
/A <5* <
4 P < » /

= /“

L .{ ring’s Global Footprint

& e are defined by people, ideas, andfinnovation. Corning’s culture is founded

-

*

CORNING ¢~

4/" onourseven Values - QualityyIntegrity, Performance, Leadership, Innovation,
-

Independence, and the Individual - which helps us attract and retain the best
'/‘ talent in the market, and enablesus to continue building on our outstanding

rep‘Mtion as the world leader and innovator in specialty glass and ceramics.
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Corning’s diverse

workforce s made upof >52,000 Global Employees.

Across more than 30 COU ntries

North America

30%

Asia Pacific
2067

EMEA

12%

Latin America

31%

Including ~150 Locations Globally.
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